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About VIFF

The 16-day festival is a microcosm of its home city - 
cosmopolitan, friendly, engaged, culturally complex yet 
accessible. The festival shows a wide range of dramas
and nonfiction films from over 80 countries in 10 
programming strands. 

Filmmakers, who travel to Vancouver from across
Canada and around the world, are a vital part of the
VIFF experience, introducing their films and taking part in
the post-screening audience Q & A’s.

VIFF Mandate
Founded in 1982, VIFF’s mandate is to encourage the 
understanding of other nations through the art of cinema,
to foster the art of cinema, to facilitate the meeting in
British Columbia of cinema professionals from around
the world, and to stimulate the motion picture industry in
BC and Canada.

Sept .  29  -  Oc t .  14 ,  201Sept .  29  -  Oc t .  14 ,  20111

The Vancouver International Film Festival is one of
the largest film festivals in North America, both in
terms of the number of films and admissions (373
and 148,000 respectively in 2010).



By the Numbers

373 films (115 nonfiction; 258 dramas)
- 231 feature-length  films; 28 mid-length; 
and114 shorts

115 nonfiction films
- 98 feature-length, 16 mid-length, 16 shorts
Note: in 2010, 42 percent of VIFF's 
feature length films were nonfiction

80+ countries 
631 screenings 
83 Canadian films 

- 32 features 
- 17 dramatic features, 11 nonfiction features 
- 7 mid-lengths and 44 shorts
- 148,000 admissions

700 volunteers 
10 screens at four theatres: 

- Empire Granville 7 Cinemas
- Pacific Cinémathèque
- Park Theatre
- Vancity Theatre located at the Vancouver 

International Film Centre
· 600 accredited industry guests
· 1,200 Film and Television Forum delegates 
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2010 Statistics



Demographics

Ages (42% of VIFF attendees are aged 34 or under)
• 2.3% are aged 17 or under*
• 11.6% are aged 18-24
• 28.2% are 25-34
• 19.7% are 35-44
• 16.4% are 45-54
• 21.7% are 55 and over

Household income (average HHI - $70,300) 
• $100,000 and up - 20.7 percent
• $75,000 to $99,999 - 14.9 percent 
• $50,000 - $74,999 - 20.5 percent
• Under $50,000 - 43.8 percent

Gender
• Males, 42 percent
• Females, 58 percent

Education (95% have post-secondary education) 
•     Graduate degree, 28.5 percent
•     University degree, 36.8 percent
•     College or tech college degree, 11.1 percent 
•     Some university or college, 18.7 percent

* Note that most films shown by VIFF are not classified by the BC Film
Classification Office, hence most festivalgoers must be aged 18 years or
older and must be members of the Film Festival Society in order to attend.
The Festival does seek classification for approximately 30 films per year,
which enables under-18s to attend.
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Demographics & Statistics are based on two comprehensive surveys, one
by EventCorp Services Inc. and the other by Enigma Research Corporation
during the 2009 VIFF. Over 4,000 valid and completed surveys were
analysed.



Audience Insights

•     The typical VIFF attendee is a young, well-educated, 
film-passionate urban professional with plenty of 
disposable income 

•     42% are single and 47% are married/involved

•     81% have no dependent children at home

•     Sponsor-savvy and sponsor-friendly: 88.5% recognize 
that sponsors help make the event possible; 78% 
correctly identified multiple sponsors; 66.9% would 
support VIFF sponsors over non-sponsors; 62.9% would 
purchase a sponsor's new product or service over a 
non-sponsor's

•     Multicultural, multilingual: 60% speak more than one 
language; every major ethnic or cultural group in BC 
attends

•     48% are home owners

•     70% are employed, 10% are students, 11.4% are retired

•     In addition to film, interests include photography, travel, 
music, outdoor recreation, food/gourmet cooking, 
sports/fitness, education
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VIFF attendees are tech and media savvy and are 
substantial consumers of the moving image in its many
forms. Our audience is diverse and multicultural. They
appreciate sponsors and understand their importance to
the success of the festival.



VIFF Films & Programs

Canadian Images
VIFF boasts the largest concentration of Canadian film audience for Canadian
films anywhere in the world. VIFF audiences love homegrown films and pack the
houses for Canadian screenings. In 2010, Canadian Images had 34 features, 7
mid-length and 44 shorts. Many top filmmakers and stars attend screenings. 
Nonfiction Features
The Vancouver International Film Festival is Canada’s second-largest 
“documentary festival,” and Western Canada’s largest, with an estimated 63,000
of VIFF’s total 148,000 admissions attending the nonfiction portion of the fest. No
wonder we’re described as “the world’s largest documentary festival that isn’t a
documentary festival.”
Dragons and T igers: The Cinemas of East Asia
The largest annual exhibition of East Asian films outside that region, Dragons
and Tigers showcase the cutting edge, emerging talent and continued excellence
in East Asian Film. In 2010 this program had 43 features and 21 shorts.
Cinema of Our T ime
Our massive international section showcases 60+ films from 40+ countries, the
kind of films that everyone will be talking about for months and years to come.
Ecological Series
Are we capable of evolving as a species fast enough to save this planet? The
aim of our annual Ecological Series is to bust through preconceptions of ruin and
passivity and to share with audiences some of the most scintillating and 
galvanizing art being made these days.
Special Present ations
These are among the year's most celebrated films, playing to packed houses. 
Audience Award W inners
New in 2009, this series showcases the "Tops of the Pops," films that won
awards at other major festivals.
Art s and Letters
Cinema can convey the power of the other arts – architecture, dance, painting
and music – in astonishing ways. See. Hear. Feel.
Spotlight on France
This popular annual series highlights the fertile cinematic culture that is very
much alive and well in France, owing to its rich heritage in cinematographic art.
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VIFF’s films are categorized into 10 programming strands.
Some programs are constants, some are new and 
changing, all are timely , relevant, and artistically engaging.
They of fer an exciting range of sponsorship possibilities.

Note: Some platforms are already sponsored. Please call
604.685.0260 for details.



VIFF’s $1.5 million media and publicity
campaign generates over 200 million impressions.

Advertising & Media Coverage

Advertising and Outreach 
75 Million Impressions
The festival is effectively marketed through campaigns in
mainstream, multicultural and community media and
through innovative grassroots and online outreach 
initiatives.  
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Media Coverage
125 Million Impressions
The Vancouver International Film Festival receives 
significant national and international media attention.  In
2010, over 300 media received accreditation and 
hundreds of media outlets carried stories about VIFF 
including:The New York T imes, The Globe and Mail,
The Vancouver Sun, The Province, V ariety , The
National Post, The Hollywood Reporter , The South
China Morning Post, The Georgia S traight, Global
National News, CBC Radio and T elevision, Radio-
Canada, Playback, E!, E-T alk and ET Canada.

Through these efforts, VIFF is extremely effective at
reaching communities of the BC Lower Mainland, the US
Pacific Northwest and beyond.  Be it multicultural, youth
or special interest groups, every distinct cultural 
community in the Lower Mainland attends our festival. 



Sponsorship Overview

• Branding. Here are some of the ways to make a 
brand impact and connect with VIFF's audience:
- Sponsorship of film series, awards, special 

presentations films, parties and receptions, or other 
proprietary platforms

- Product displays
- Award ballot boxes
- Posters, including backlit one-sheets and TSA's
- Banners & Gobo's
- Survey kiosks
- Red carpet with step and repeat walls
- Gift bags; given to official guests including 

filmmakers, actors, jurists and international media 
- Lanyards
- Popcorn bags and ticket jackets
- VIFF collateral and publications including website, 

E-blasts to festival goers, posters, Program 
Catalogue and Sneak Preview Guide

- Marketing campaigns and inclusion to VIFF's 
publicity, advertising and outreach campaign

• Hospitality
- Private screening events and behind-the-scenes 

experiences
- Reserved Seats for your guests at screenings
- Invitation to galas, special events and parties
- VIP passes
- Tickets for clients and staff
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We tailor our sponsorship proposals and benefits to
address the key objectives and budgets of our sponsors.
We offer a broad range of benefits, which could include
combinations of the following elemen ts:



Sponsorship Overview

•     Advertising
- Ad in our souvenir Offical Program Catalogue (6,000)
- Banner ad at viff.org (299,000 unique visitors)
- E-blasts to subscribers (27,000 unique visitors

•    On Screen and In Theatre (Major Partners only)
- Logo and/or message in festival-produced 

pre-screening trailers (before 600 films)
- Right to produce your own pre-screening trailers
- Logo and/or message in VIFF between-screening 

slide show that plays as theatre houses are loading
- Branded seat markers
- Verbal acknowledgement during pre-screening 

remarks
- Pop-up banners or signs outside screening rooms

•     Promotional rights
• Sampling

- Passholder and VIP guests
- Theatre Lobbies
- Parties, Gala screenings, Red carpets
- Line-up & Exit Sampling

Private Screening Event! (During VIFF or year round)
Give your guests the red carpet treatment with a private
screening at our luxurious, state of the art Vancity Theatre
(175 Seats).  Before or after the screening, host a party in our
soaring Citytv Atrium Lounge (254 capacity).  Numerous
branding opportunities include: your logo and/or film clip on
the projection wall in the café, your logo on screen as guests
enter the theatre, display and sampling opportunities, etc..
VIFF will work closely with you to choose a suitable film.
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Sponsorship Overview Benefit s continued 

Call us to discuss how we can p artner .



Platforms
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A VIFF Sponsorship delivers high visibility before, during
and after the festival.  W e tailor all our proposals
depending on your objectives. Let’ s discuss what you
want your sponsorship to achieve and what your budget
is and we’ll suggest dynamic opportunities for your 
consideration .

The following are just some of the potential plat forms
with VIFF:

•     Galas and special presentation films
•     Parties and special events
•     Audience or juried awards
• Film series 10+themes or “spotlights”    
• Individual films
•     Highschool program
•     Volunteer program  
•     Media centre
•     Box office and will calls
•     Screening rooms
•     Info line
•     Daily film schedule
• VIFF.org and the new VIFF Apps 



Film & T elevision Forum
September 27 - 30, 201 1

New Filmmakers’ Day October 1, 201 1
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This is the business side of VIFF .  
Forum sponsorship is available separately , or may

be bundled with your festival sponsorship.
About the Forum

The Vancouver Film & Television Forum, the largest
event of its kind in Western Canada, connects you with
the business side of film.  Guest speakers include the
best and brightest in the business.  The Forum’s 
mandate is to develop and strengthen the Canadian film
and television industry, and to help our filmmakers 
produce quality product for domestic and international
markets.

The Forum’s 1,200 delegates include producers, 
distributors, broadcasters, filmmakers, screenwriters,
actors, cinematographers, sales agents, entertainment
lawyers and many others integral to the industry.

Program content provides smart, serious, challenging
and timely discussions ranging from changing business
models and digital distribution to finding that elusive 
co-production partner.

Film & T elevision Forum Plat forms
• Storyville Vancouver     
• Doc Day, TV Day, Film Day & New Filmmakers’ Day
• Master Classes
• Telefilm CanadaTête-à-tête Meetings
• “Speed Dating” Pitch Sessions
• Seminars and Round Table Discussions
• Daily “Industry Hour” Receptions



Audience Education
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VIFF takes seriously our role in educating our audience
about he importance and contributions of sponsors. (1)

Supporters are verbally acknowledged and thanked 
by programmers or house managers prior to each of
VIFF’s 600+ screenings. Here, Stephanie Damgaard 
gives prescreening acknowledgements,scripted by the
sponsorship department.(2)
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